FBI markets the

Organisation
mends links in
the food chain

REAT things can he

achileved over a glass of

wine or & plate of gour-

met nibbles or expertly-
grawwn frull and veggles.

Soogavs Martin Dunean, the
founder of Foad and Beverage
Industry, a netwasrk of chefs,
restauratenrs, food producers,
mdla and government depart-
peent, which leld ta latest
gathering at the Glnger Factory
at Yandina yesterday,

Mr Dunean eatabli=led FRI
twa years ago after identilyving a
redationship gap between the
ndividwal Unk= in the food wod
bieverage chaln.

“We find that many
people get stuck under
the radar and they don't
know how to market
themselves, but this way
they can get some
feedback and showcasa
their product™

“There was a blg hele between
prodicers and media and restau-
vateurs and chefs: they weren't
talking to each other,” he aaid.

“Snowe atarted In Brisbane
and we hold events in a different
lacatlon every two months.

“W Mnd that many peopbe ped
stuck under the radar and they
don't know how to market them-
aelves, bt this way they can get
aome feedback and showease
thelr product that wouldn't
normally ged st there.

“Chefs lve new products and
produwee, 20 it keeps them in the
Laop wnd Hele logal growers
beneflt because a chel might ask
them to grow semething apecil-
beally for them

“We are also getting lots ol

fruits of labour

METWORKER: Martin Duncan founder of Food and Beverage Industry.

suppart rom government de-
partments lke Tourlsm Queens-
land, Brizhane Marketing and
the departiment of primary ln-
dustrics."

Wr Duncan sald there were
plenty of bisiness enefits to
comlng on beard with FEL

“It really helps with market-
Ing. "R and beand awarcnesa"
i =ald.

PROTO: JASIN DOSHERTY

“Apart from that, sther mem-
hers mentor or just talk ta oth-
crs i Weas are shaved to help
the husiness,

“Everything now ks ahout a
relatbonship with somebody and
penple 2ea the prwer of that now.

“IF v ki 2mmeone, yan'll
b laoked alter, you'll get heiler
cligtpmer 2ervice, a hetter pro-
duct or better dellvers.”



